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Pep Boys Provides Charlotte-Area Veterans with Much-Needed  
Automotive Service in Partnership with Military Makeover Airing on Lifetime TV 

 

 

Philadelphia Pa. – June 18, 2020 – Pep Boys recently partnered with Military Makeover, airing on 

Lifetime TV, to repair the vehicle of a retired military couple in Lincolnton, N.C. The episode of the popular 

Military Makeover program, hosted by Montel Williams, will debut at 7:30 a.m. EST on June 19, and 

feature the family of Luke Harvey, a recipient of a Purple Heart and an Army Commendation with Valor, 

and Natasha Woodruff, a recipient of the Pentagon’s Women of Courage Award. Luke and Natasha are 

medically-retired disabled veterans, and had been facing a variety of challenges at home, including a long 

broken-down vehicle.  

 

The work to the family’s inoperable 2013 KIA Optima was completed at a Pep Boys service center in 

nearby Harrisburg and included replacing the battery and brakes to get the car back in proper working 

order. The team also provided additional complimentary services such as a 120-point assessment to 

ensure there were no other issues, a new set of tires, and a full detail from Armstrong Power Washing 

and Mobile Detailing. Much of the work was done by Bryan Lamparter, a master technician who was 

recently recognized as a Pep Boys ‘Top Tech,’ the Company’s annual award for its best performing 

technicians who also demonstrate a commitment to customer service and their community.    

 

Two Pep Boys partners also answered the call to help Luke and Natasha.  Allstate Roadside, which 

provides towing services for Pep Boys, brought the car from the couple’s home to the Harrisburg location 

so the work could be performed. Safelite Autoglass, the nation’s largest provider of vehicle glass repair 

and replacement service, brought one of its MobileGlassShops to Pep Boys and replaced the car’s 

broken windshield onsite. The vehicle project was part of a larger program that brought together 

additional partners to complete critical renovations of Luke’s and Natasha’s home, where they’re raising 

their three children, ages 1, 3 and 14. Pep Boys also worked with Military Makeover to pay off the balance 

of the family’s loan on their car.  

 

“When we learned of Luke’s and Natasha’s situation, we saw it as an opportunity to show our 

appreciation for the sacrifices this couple, and so many others, made for our country,” said Brian Kaner, 

CEO, Service. “Pep Boys was founded by military veterans nearly 100 years ago, and it’s important to us 

to continue the tradition of supporting our troops, whether it’s through our efforts in the community, the 

stores’ everyday military discount or jobs after their service.”  

 

Military Makeover is a special initiative and ongoing show which is dedicated to giving back to members 

of the military and their loved ones. Whether it’s a veteran, a wounded warrior or a newly relocated 



military family, Military Makeover salutes those who have risked the ultimate sacrifice, offering hope and a 

helping hand right here on the home front as we enlist various home renovation experts as well as other 

industry leaders for the transformation and projects needed in the makeover.   

 

Learn more about Military Makeover and this episode here.  
 

About Icahn Automotive 
Icahn Automotive Group LLC (Icahn Automotive) was formed by its parent, Icahn Enterprises L.P. 
(NASDAQ: IEP), to invest in and operate businesses involved in aftermarket parts distribution and 
service. Our businesses have a singular focus: provide premium automotive parts and services at a great 
value. Icahn Automotive today consists of Pep Boys® automotive aftermarket retail and service chain, 
Auto Plus® automotive aftermarket parts distributor, Precision Tune Auto Care® owned and franchised 
automotive service centers, and AAMCO Total Auto Care franchised service centers. The businesses of 
Icahn Automotive total over 22,000 employees, over 2,000 company-owned and franchise locations, and 
25 distribution centers throughout the US, Canada, and Puerto Rico. For more information, visit 
IcahnAutomotive.com. 
 
 
Caution Concerning Forward-Looking Statements 
This release contains certain “forward-looking statements” within the meaning of the Private Securities 
Litigation Reform Act of 1995, many of which are beyond our ability to control or predict. Forward-looking 
statements may be identified by words such as “expects”, “anticipates”, “intends”, “plans”, “believes”, 
“seeks”, “estimates”, “will” or words of similar meaning. Forward-looking statements are not based on 
historical facts, but rather on current expectations and projections about future events, and are therefore 
subject to risks and uncertainties which could cause actual results to differ materially from the future 
results expressed or implied by the forward-looking statements. Such statements are qualified in their 
entirety by the inherent risks and uncertainties surrounding future expectations. We undertake no 
obligation to publicly update or review any forward-looking information, whether as a result of new 
information, future developments or otherwise. 
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